
Ad spend & Ad placements



Ad spend



Budget set-up
I recommend that you determine 
your maximum daily budget directly 
at the campaign level. 

In that way it gets divided between 
your different ad sets (and 
therefore audiences).



Lifetime vs. daily
You can either set a daily or a lifetime budget. With a lifetime budget you will need 
to choose an end date.   

Either one is fine, I normally work with a daily budget. 



Bidding 
strategy
I strongly recommend to 
just not touch the bid 
strategy and leave 
everything at the default 
option. 

Bidding is a very complex 
topic and you can’t go 
wrong with the default 
option.



How much?
As the daily minimum for a campaign I recommend to not go lower than 10 € (or 
mini-mini-minimum 5 €). If you go lower, the Facebook algorithm will not be able to run 
effective ads for you. 

A smart way to define your ads budget: Go backwards.

How many sales per month do you want to achieve?
How many of your email subscribers / website visitors normally buy? Which percentage?
So how many subscribers / visitors do you need per month and per day?
How much will you likely pay per subscriber / visitor? Multiply this with the desired amount 
of people.

= your budget



How much?
There is not really a maximum daily amount, so you can go crazy with that ;)

Just have a look at the “frequency” of your ads (the number that shows how often the same 
person is seeing your ad in your selected time frame). 

If the frequency AND costs per conversion increase you might want to use new audiences 
or make your audiences bigger. 



Ad placement



Ad placement
In the ad set level you not 
only choose which audience 
you want to target but also 
where your ads are being 
displayed. This is called 
placement. 

You can choose automatic 
placements (which I do not 
recommended) or select 
which placements you want 
for your ads (yep, that’s what 
you want). 



Ad placement
The mistake a lot of people make is that they run the very same ad in all different 
placements.

Not understanding that the ad will simply look horrible or at least not nice in most 
placements.

One example: If you have a square image this will look nice in newsfeeds. But it will be far 
from ideal as a Story ad. 

Or a video might work nicely in the newsfeed but suck as an in-stream video.

So, it’s important to understand the different placements and rather create different ads for 
every placement. 



Feed
The second post from the 
top is always an ad. 

They look like posts from 
friends, pages and groups 
you follow. 



Ad placement
Instant Articles are 
“websites” that are hosted 
directly at Facebook.

You can recognize them at 
the flash sign. 

They load almost instantly 
and don’t direct you to an 
external site.



Ad placement
Ads appear throughout the 
text, directly where you read 
the main article.



Ad placement
A video ad within a video. 
5-15 seconds long, 
non-skippable. 

They appear at least 60 
seconds into the main video. 



Ad placement
The small
ads you see
on the far
right next
to your 
newsfeed.



Ad placement
When people click on a 
video they watch it in a 
player of suggested videos.

After the video they’re 
watching ends, another 
video automatically starts.

You can insert video ads 
between the suggested 
videos.



Ad placement
Ads in the marketplace (where you shop for items nearby). 



Ad placement

Videos or photos 
between the stories of 
two of your friends.



Ad placement
The second post from the 
top in your Instagram 
newsfeed is always an ad.

They look like the posts from 
people you follow.



Ad placement
A story of 1 or 3 elements 
that appears between the 
stories of your friend A and 
friend B. 

You can always use the 
Swipe up function in 
Instagram Story ads (no 
matter how many followers 
you have). 



Ad placement
Audience Network is a selection of apps that 
Facebook works with. You can display ads within 
those apps. 



Ad placement
Skippable after 10 seconds.

Your video as an ad inside another video inside an 
app.

Similar to Facebook in-stream videos. 



Ad placement
When you watch a rewarded video inside an app 
you get an in-game item, like an object or currency 
in exchange for watching the video.

picture from AdEspresso: 
https://adespresso.com/blog/facebook-ad-placement-improve-conversions/

https://adespresso.com/blog/facebook-ad-placement-improve-conversions/


Ad placement
Ads that appear directly 
where you see all messages 
from your friends.



Ad placement
Messenger Stories Ads look 
the same than Facebook 
Stories Ads.



Ad placement
Sponsored Messages: 
Messages sent by a 
Facebook page (mostly 
through a Bot). 

You can only use this to 
target people who have 
already sent a message to 
your Facebook page before.

For this you need to choose 
the “Message” campaign 
objective. 



Ad placement
Now we covered all the different 
placements. One more thing 
you can choose is on which 
devices you want your ads to 
show.

My suggestion: Leave the 
device types in the default 
setting. 

If the chosen placement only 
works for mobile devices (such 
as Instagram Stories), 
Facebook will automatically 
know this. 



HOMEWORK

How much will you spend per campaign?
Which placements will you choose?



Now it’s your turn 
You can do this! Have fun! 😊


